E ENERGY”

Michael Borovik
DIRECT LINE: {312) 628-0293
E-mail: mborgyik@azepenemy.com

April 27,2016 RECEIVED

. . . APR 27 2Ci6
Via Overnight Delivery
Rosemary C‘Ihlavet'fa, Se:c'retary o bA PURLIC LTILIYY COMMISSION
Pennsylvania Public Utility Commission SECRETARY'S BUREAU
Commonwealth Keystone Building
400 North Street
2" Floor, Room-N201
Harrisburg, PA 17120

RE: AEP Energy, Inc.’s 2015 Annual Retail Electricity Choice Activity Reports
Docket No. L-00070184

Dear Ms. Chiavetta:

Pursuant to 52 Pa. Code §54.203, enclosed for filing are an original and two copies each
of AEP Energy, Inc.’s 2015 Annual Retail Electricity Choice Activity Reports for
residential customers (Form 4) and for small, medium and large non-residential
customers (Form 5).

AEP Energy, Inc. requests that the operational data contained herein be treated as
confidential and only the redacted versions of these reports be made public. Disclosure
of this confidential operational information may cause AEP Energy, Inc. competitive
harm and reveal information concerning AEP Energy, Inc.’s operations that is not
available in any other public form.

Please contact me if | can be of further assistance.

Respectfully,
Tkl
Michael Borovik
Regulatory Counsel
Enclosures
cc: Charles Covage — Bureau of Technical Utility Services — Energy Planning Section
275 West Wacke: Drive care®AEPenargy.cam AEParorgy.com

Suite 700

ditect BEB-258-3782

Chicago. IL 60RCG fax  BS6-996-3787
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Form 4. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey
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Reported on a Statewide Basis: Residential - -
EGS Name: AEP Energy, Inc.
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Reporting Period Date: January 1, 2015 through December 31, 2015

Redacted
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Data.from EGS. _ R Residential Totals
1. Total Number of Customer Accounts Served §54.203 (a)(d)(1)

7. Number of Customer Accounts- Flatl Rate: §59.203 (a)(4)(i)

3. Number of Customer Accounts- Seasonal Rates §5¢ 203 (2){4)/iil}

|Seusonal rates differ.in summer/non-sumimer. - ) ) =

umber of Customer Accounts- [ime of Use Rates™ §54.203 (a)(4)(iv}
A retail customer account that is charged:a'rate that changes at. _different times.of the day or night, of at différent imes during a 24-hour périad or 7- day pariod but hot as.
[frequently as-egch hour to reﬂect the costs of sérving the customer during different time periods.
ate Schedule®§54.203 (a){4)(v)
includes any pricing: arrmmement whith incofporates hour!y rates and:block rates.
6. Number of Customer Accounts-Other C Categories*
(Do not include Customers in #2-5 or #8,) Please Specify: .
[7a. Number of Customer Accounts in #2-5 on 1 year Tixed term Contract §54.203 (a)4)(vi)
7b Number of Customer Accounts in #2-6 on 2 year fi fixed term contract
[7c. Number of Customer Accounts in #2-6 on 3 year “fixed term contract
B. Number of Customer Accounts- Hourly/leal 1ime Rates’ §54.203 (a)(4)(xi)
includes any pricing arrangement baseﬁuﬂy or daily energy prices. Example: LMP based rate of falé baged on prior-day announced prce:

a. Number of Customer Accounts-Mandatory Curtailable §54.203 (a)(4){viii)
9b. Number of Customer Accounts-Voluntary Curtailable §54.203 (a)(4)(ix)
mustomer Accounts- (Green Power BT §54.203 (@)(4)(vi)
Deﬁned as-electiic supply that has-been promoted as’ ha\nng greater than required renewsble coritent & exceads existing Minimum rerigwable tontent
lrequirements for retail pawer. Products offered to-customer wheh customer requests specialized service.
umber of Customer Accounts-Supplier Billing §54.203 (a)(4){x)
Includes™all éustomers.who are-not bilied by the Utility for the-supplier's services. Incliides customers billed by a-billing service-other than the tility.
. uto Payment §54.203 (a}(4)(x)
includes customers indicated in#11 who.-are-billed autornatically on credit cards dr other automatic paymentarmangement. (j.e. bank transfer)
udget Billing §54.203 (a}(4)(x) -

* Do Not Include A Customer Under More Than 1 Rate Schedule in #2-6 & 8. |

I‘

(.

Note: Items # 7a,b,c-- Number of fixed term customer accounts by length of the ongmal prlmary contract, specifying length in number of years.




Form 5. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey
Reported on a Statewide Basis: Small, Medium & Large Non-Residential Classifications

EGS Name: AEP Energy, Inc.
Reporting Period Date: January 1, 2015 through December 31, 20156

Redacted

Data from EGS: Confidential Small Modium Large
Non-Residential |Non-Residential] Non-Residential
T. TEEI Numﬁr of CusEmer IccounE §rva §54.203 (a)(4){l)
Number of Customer Accounts-
|Seasona’ rates differ in summesinon-summer.

mber o stomer Accounts- Time of Use Rates” §54.203 (a)(4)(v)
A retail customer account that is charged a rate that changes at different times of the day or night, or at different times during & 24 hour period o 7 day period but not as
quently as sach hour to refiect the costs of sarvi thaammrmmgdsﬂaremhmepenods

5. Number ot Customer Accounts-Hybrid Rate Schedule”§54.203 (a){¢)v
[nciudes any pricieg smengement which incorporatias hourly rates and block rates. ]
|6. Number of Customer Accounts-Other Categories* R 7

Do ot nclude Customers in #2-5 or ¥8.) Please Specify: Ef{; & # ~~4§‘§€-1
7a.Number of Customer Accounts In #2-8 on 1 year fixed term contract R ’Q‘ Lz, f‘i‘B

7h.Number of Gustomer Accounts in 32-6 on 2 year fixad term contract
7c.Number of Customer Accounts In #2-6 on 3 year fixed term contract :E'PP 2 BT
B.Number of Customer Accounts- Hourly/Real |Ime Ratas®§54.203 (aj()(x) ) ! ' ! EUib
Inciudea any pricing amangement based an heurly of dally energy prices. Example: LMP based rate or rate based on prior-tay announohd price,
Ba. Number of Customer Accounta-angatory Curtaliable §64.203 (a)(4)(vii) ka PURLIC UTILITY co
Number of Gustomor Accounts Voluntary Guralable §54.203 (a4} SECKETAKY'S BeJ MMISS on
5. Number of Customer Accounts- Green Powor §54.203 (4wl UREA
FDeﬁnadasetuuﬁomplmeﬂquhwmggrmNnmqwmdmaﬂemml&emeedamwngmmlmummmmm
reqmremnuforrata!t . Producis offered to customer when customer requests spacialized service.
Number of Customer Accounts-Supplier Billlng 554,203 (aj{4)(x)
Inciudes alf tustomers who are not bifled by the utility for the supplier's sarvices Includas customers billed by a billing service other than the utitity.
Number of Customer Accounts- Auto Payment §54.203 faj(4)ix)

Inciudes customers indicated in #11 wha are billed automatically on credit cards or other automitic payment arrangament. {i.e. bank transfar)
13. Number of Customer AGCOUNts- Euage! E!lling §54.203 (a){4)(x)

* Do Not Include A Customer Under More Than 1 Rats Schedule in #2-6 & 8.
Nota: itams & 7a,b,c—~ Number of fixed term customer accounts by length of the original primary contract, spsciying length in number of years.
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Form 5 Attachment
Classification Definitions

[Classifications

Criteria for inclusion in Classification

Small Non-Resldentlal

0 to 120,450 kWh annual usage (25 kW * %55 load factor * 8760 hours In the year

[Medium Non-Residential

120,451 to 2,409,000 kWh annua! usage (S00kW * §5%load factor * 8780 hours In the year)

Large Non-Residential

2,409,001 kWh annual usage and greater

page 2

i~
©
]
T
w3
™~
[}

BA PURBLIC UTILITY COMMISSION
SECRETARY'S BUREAU




4/27/2016 UPS Internet Shipping: Shipment Label
UPS Internet Shipping: View/Print Label

1. Ensure there are no other shipping or tracking labels attached to your package. Select the
Print button on the print dialog box that appears. Note: If your browser does not support this function
select Print from the File menu to print the label.

2. Fold the printed label at the solid line below. Place the label in a UPS Shipping Pouch. If you
do not have a pouch, affix the folded label using clear plastic shipping tape over the entire label.

3. GETTING YOUR SHIPMENT TO UPS
Customers with a Daily Pickup
Your driver will pickup your shipment(s) as usual.

Customers without a Daily Pickup

Take your package to any location of The UPS Store®, UPS Access Point{TM) location, UPS Drop
Box, UPS Customer Center, UPS Alliances (Office Depot® or Staples®) or Authorized Shipping
Qutlet near you. Items sent via UPS Return Services(SM) (including via Ground) are also accepted at
Drop Boxes. To find the location nearest you, please visit the 'Find Locations' Quick link at ups.com.
Schedule a same day or future day Pickup to have a UPS driver pickup all of your Internet Shipping
packages.

Hand the packa_r%e to any UPS driver in your area.

UPS Access Point UPS Access Point™ UPS Access Point™
THE UPS STORE THE UPS STORE THE UPS STORE
201 W LAKE ST 27 N WACKER DR 301 W GRAND AVE
CHICAGO ,IL 60606 CHICAGO ,IL 60606 CHICAGO ,IL 60654
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