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‘, Duquesne Light 411 Seventh Avenue, 15" Floor
Our Energy...Your Power Pittsburgh, PA 15219

Telephone: 412-393-1058

Ropert H. Hoaglund Fax: 412-393-5695

Assistant General Counsel. PA Regulatory rhoaglund @ duglight.com

Qctober 30, 2015

Ms. Rosemary Chiavetta, Secretary RECEIV
, ED

Pennsylvania Public Utility Commission
Commonwealth Keystone Building, 2™ Floor
400 North Street 0CT o
Harrisburg, Pennsylvania 17120 3 0 2015
Uty

S Ty
Re:  Duquesne Light Company AU

Retail Electricity Choice Activity Report —3Q 2015

Decar Secretary Chiavetta:

Enclosed for filing is Duquesne Light Company’s “Retail Elcctricity Choice Activity
Report” for the third quarter of 2015.

Please note that Form 3 of this Report is marked “CONFIDENTIAL” as it contains EGS
specific information, as of the end of this reporting period. Thus, Form 3 has been placed in a
separate cnvelope within this filing and should not be released to the public.

If you have any questions regarding the information contained in this filing, please contact
Ribcka Garrity at 412-393-6099 or rearrity @ duglight.com.

Sincerely,

Robert H. Hoaglund 11
Assistant General Counsel, PA Regulatory

Enclosures

Ce: Chuck Covage (via email)



Form 1. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey

Reported By EDC Territory: Residential
EDC Name: Duquesne Light Company
Reporting Period Date: 3Q 2015

Data from EDC

Residential Totals

1. Number of Customer Accounts by Service Type §54.203 (a)(2)(i)ii)

Total Number of Customer Accounts Served by EGSs 169,042

Total Number of Customer Accounts Served by EGSs & EDC 523,232

[Percent of Customer Accounts Served by EGSs 32.31%

2. MWh Bales by Service Type §54.203 (a)(2){ui)iv)

MWh Sales of EGSs 460,415

[MWh Sales of EGSs & EDC 1,250,061
Percent of MWh Sales of EGSs 36.83%

3. Tolal Number of EGSs Serving Customer Accounts by Class § 54.203 (a)(2)(v) 62

4a.Time of Use (A retail customer account that is charged a rate that changes at different times of the day or night, or at different times during
a 24 hour period or 7 day period but not as frequently as each hour to reflect the costs of serving the customer during different time periods)

Total Number of EDC TOU Customer Accounts Served by EGSs §54.203 (a)(2)(vi) 0
Total Number of EDC TOU Customer Accounts Served by EGSs & EDC § 54.203 (a)(2)(vii) 0
[Percent of EDC TOU Customer Accounts Served by EGSs 0%
L ales: Time of Use Customer Accounts §54.203 (a)(2)(viii)(ix}
MWh Sales of EGSs 0
MWh Sales of EGSs & EDC 0
Percent of MWh Sales of EGSs 0%
?mustomer Accounis on Hourly/Real Time Priced Service §54.203 (a)2){x)(x})
Total Number of EDC Hourly/ReaI T|me Prlced Customer Accounts Served by EGSS 0
Total Number of EDC Hourly/ReaI Tlme Priced Customer Accounts Served by EGSs & EDC 0
[Percent of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 0%
5b. MIWh Sales: Hourly/Real Time Priced Customer Accounls §54.203 (a)(2){xii)(xifi)
MWh Sales of EGSs 0
[MWh Sales of EGSs & EDC 0

Percent of MWh Sales of EGSs




Form 2. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey

Reported By EDC Territory: Commercial & Industrial Rate Class Schedules

EDC Name: Duquesne Light Company
Reporting Period Date: 3Q 2015
Note: Use Additional Sheets As Necessary

Small Medium Large
Data from EDC Non-Res Non-Res Non-Res Total
umber of Customer Accounts by Service Type §54.203 (a)(2)i)ii)

[Total Number of Customer Accounts Served by EGSs 18,999 6,613 807 26,419]
Total Number of Customer Accounts Served by EGSs & EDC 50,304 10,523 896 61,723
Percent of Customer Accounts Served by EGSs 37.77% 62.84% 90.07% 42.80%
2. MWh Sales Dy Service Type §54.203 (a)(2)(ii)(iv)

MWh Sales of EGSs 95,905 530,348 1,624,188 2,250,441
MWh Sales of EGSs & EDC 208,795 707,617 1,682,512 2,598,923
Percent of MWh Sales of EGSs 45.93% 74.95% 96.53% 86.59%
3. Total Number of EGSSs Serving Customer Accounts by Class § 54.203 (a)(2)(v) | 55[ 52] 32]

4a. Time of Use (A retail customer account that is charged a rate that changes at different times of the day or night, or at different times

during a 24 hour period or 7 day period but not as frequently as each hour to reflect the costs of serving the customer during different time periods)

[Total Number of EDG TOU Customer Accounts Served by EGSS §54.203 (a)2)(vi) | 0
Total Number of EDC TOU Customer Accounts Served by EGSs & EDC § 54.203 (a)2){vii) 0
[Percent of EDC TOU Customer Accounts Served by EGSs 0%
[4b. MiWh Sales: Time of Use Customer Accounts §54.203 (a)(2)(viii)ix)

MWh Sales of EGSs 0
[MWh Sales of EGSs & EDC 0
Percent of MWh Sales of EGSs 0%
[5a Number of Customer Accounts on Hourly/Real Time Priced Service §54.203 (a){2)(x)(xi}

Total Number ot EDC Hourly/ﬁeal Time Priced Customer Accounts Served by EGSS 807 807
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs & EDC 896 896
[Percent of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 90.07% 90.07%
[5D. MWHh Sales: Hourly/Real Time Priced Customer Accounts §54.203 (af2){xii)(xiii}

MWh Sales of EGSs 1,624,188 1,624,188
MWh Sales of EGSs & EDC 1,682,512 1,682,512
Percent of MWh Sales of EGSs 96.53% 96.53%




Form 2 Attachment
Summary of Commercial & industrial Rate Class Schedule Definitions

Note: Use Additional Sheets As Necessary

Hate Schedule Name Criteria for Inclusion In Rate Class: Usage Level, Elc.

1 Small Non-Residential Small commercial and industrial customers with maximum registered peak metered demand of 1858 than 25 Kvy,

2 Medium Non-Residential Medium commercial and industrial customers with maximum registered peak metered demand of 25 kW or greater and less then 300 kw.
3 Large Non-Residential Large commercial and industrial customers with maximum registered peak melered demand of 300 KW or grealer.




