69 Duquesne Light 411 Seventh Avenue, 16" Floor

Our Energy...Your Power Pittsburgh, PA 15219

Telephone: 412-393-1541

Tishekia E. Williams L—-(’I:(D_{O\gl*-\ twiiliams @ duglight.com

Senior Counsel, Regulatory

April 30,2015 RECEIVED

Ms. Rosemary Chiavetta, Secretary APR 30 2015
Pennsylvania Public Utility Commission PA PUBLIC U7

L7
P. O. Box 3265 SECRETARY'S ggggrgsxom

Harrisburg, Pennsylvania 17105-3265

¥
Re:  Duquesne Light Company ‘a Q_D\S @

Retail Electricity Chaice Activity Report — 2%

Dear Secretary Chiavetta:

Enclosed for filing is Duguesne Light Company’s “Retail Electricity Choice Activity
Report™.

Please note that Form 3 of this Report is marked “CONFIDENTIAL” as it contains EGS
specific information, as of the end of this reporting period. Thus, Form 3 has been placed in a
separate envelope and should not be released to the public.

If you have any questions regarding the information contained in this filing, please contact
Ribeka Garrity at 412-393-6099 or rgarrity@duglight.con.

incerel

Tishekia E. Williams
Senior Counsel, Regulatory

Enclosures

Cc: Chuck Covage (via email)



Form 1. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Su@%@ E EVE D

Reported By EDC Territory: Residential
EDC Name: Duquesne Light Company
Reporting Period Date: 2015 QTR 1 - Jan thru Mar

APR 3 0 2015

PA PUBLIC UTILITY COMMISSION
SECRETARY'S BUREAU

Data from EDC - —

Reésidential Totals

T. Number of Custonier ACcounts by Service Type §54.203 @201

Total Number of Customer Accounts Served by EGSs

186,787
Total Number of Customer Accounts Served by EGSs & EDC 529,257
Percent of Customer Accounts Served by EGSs 35.29%
2. MWh Sales by Service Type  §54.203 (a)(2}(iii)(iv) 7
MWh Sales of EGSs 429,915
MWh Sales of EGSs & EDC 1,154,010
Percent of MWh Sales of EGSs 37.25%
3: Total Number of EGSs Serving Customer Accounts by Class § 54203 AND0T 59

4a.Time of Use (A'retail.customer accountthat is charged 2 rate that changes at différent times of the day or night, or at different times during
a 24 hour period or. 7'day period but not as frequently, as each hour to reflect the costs &f sérving the customer, during different timeé periods)

Total Number of EDC TOU Cuslomer Accounts Served Dy EG5S §54.203 (a)(2)(vi)

0
Total Number ot EDC TOU Customer Accounts Served by EGSs & EDC § 54.203 (a)(2)(vii) 0
Percent of EDC TOU Customer Accounts Served by EGSs 0%
40. WMIWh Sales: Time of Use Customer Accounts §54.203 (a)(2)(viii){ix) )
MWh Sales of EGSs 5
MWh Sales of EGSs & EDC 0
Percent of MWh Sales of EGSs _ 0%
9a Number of Customer Accounts on Hourly/Real Time Friced Service §54.203 (a}(2)(x)(x})
{Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 0
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served tﬁGSs & EDC 1]
Percent of EDC Hourly/Real Time Priced Customer Accounts Served by EGSS 0%
ob; MWh Sales: Hourly/Real Time Priced Customer Accounts §54.203 (a)(2)(xii)(xiii) ]
MWh Sales of EGSs 0
MWh Sales of EGSs & EDC 0

Percent of MWh Sales of EGSs




Form 2. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey
Reported By EDC Territory: Commercial & Industrial Rate Class Schedules

EDC Name: Duquesne Light Company
Reporting Period Date: 2015 QTR 1 - Jan thru Mar

T T T — T - T - —amail legium Large
DatafromEDC o L . __ .| NonRes Non-Res Non-Res Total
1. Number of Customer Accounts Dy Service Type §54.203 (a)(2)(i)(i}) R T o i O
Total Number of Customer Accounts Served by EGSs 19,688 6,557 813 27,058
[Total Number of Customer Accounts Served by EGSs & EDC 50,820 10,540 894 62,254
Percent of Customer Accounts Served by EGSs 38.74% 62.21% 90.94% 43.46%
[2_MWh Sales by Service 1ype. §54.208 (ay2iimov) - - ] T,
MWh Sales of EGSs 95 655 480,942 1,633,264 2,209,861
MWh Sales of EGSs & EDC 214,803 674,990 1,694,663 2,584,456
Percent of MWh Sales of EGSs 44 53% 71.25% 96.38% 85.51%
3 Total Number of EGSs Serving Customer Accounts Dy Class § 54.203 (a)(2)(v) | 06| 55| 33]
4a: Time of Use (A rétail-'cus_tomér}acéount- that'is charged & rate that chianges at different.times of the day ér nighit, bzt'f'a"_t;'iﬁffefeﬁtfﬁin'ésj T ,?
difing:a. 24 hour. period or 7 day.period but not as frequently as:each hour to reflect the costs of serving the customer during different tinié périods) L
Total Number of EDC 10U Customer Accounts Served Dy EGSS §54.203 (a)(2)(vi) 0
Total Number of EDC TOU Customer Accounts Served by EGSs & EDC § 54.203 (a)(2)(vil) 0
Percent of EDC TOU Customer Accounts Served by EGSs 0%
45" WTWh Sales: Time of Use Customer Accounts §54.203 @2 (vil(x) I ] — - ]
MWh Sales of EGSs 0
MWh. Sales of EGSs & EDC 0
Percent of MWh Sales of EGSS 0%
oa Number of Customer Accounts on Hourly/Real Time Priced Service §54.203 (a)(2)(3)(%7)- - I ,
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 813 813
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs & EDC 894 894
Percent of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 90.94% 90.94%
o0 MVh Sales: Hourly/Real Time Priced Customer Accounts §54.203 (a)(2)(xii)(xiii) =~ - - ] o
MWh Sales of EGSs 1 633,064 7,633,264
MWh Sales of EGSs & EDC 1,694,663 1,694,663
Percent of MWh Sales of EGSs 96.38% 96.38%




Form 2 Attachment
Summary of Commercial & industrial Rate Class Schedule Definitions
Use Additional Rows As Necessary

Rate Schedule Name: Critéria for inclusion.in Ratée Class: Usage Level, Etc. . _ o
1 Small Non-Residential Small commercial and industrial customers with maximum registered peak metered demand of less than 25 kW.

2 Medium Non-Residential Medium commercial and industrial customers with maximum registered peak metered demand of 25 kW or greater and less then 300 kW,
3 Large Non-Residential Large commercial and industrial customers with maximum registered peak metered demand of 300 kW or greater,




UPS CampusShip: Shipment Label

UPS CampusShip: View/Print Label

1. Ensure there are no other shipping or tracking labels attached to your.package. Select the
Print button on the print dialog box that appears. Note: If your browser does not support this function

select Print from the File menu to print the label.

2. Fold the printed label at the solid line below. Place the label in a UPS Shipping Pouch. If you do
not have a pouch, affix the folded label using clear plastic shipping tape over the entire label.

3. GETTING YOUR SHIPMENT TO UPS
UPS locations include the UPS Store®, UPS drop boxes, UPS customer centers, authorized

retail outlets and UPS drivers.

Schedule a same day or future day Pickup to have a UPS driver pickup all your CampusShip
packages.

Hand the package to any UPS driver in your area.

Take your package to any location of The UPS Store®, UPS Brop Box, UPS Customer Center, UPS
Alliances (Office Depol® or Staples®) or Authorized Shipping Outlet near you. ltems sent via UPS
Return Services(SM) (including via Ground) are also accepted at Drop Boxes. To find the location
nearest you, please visit the Resources area of CampusShip and select UPS Locations.

Customers with a Daily Pickup
Your driver will pickup your shipment(s} as usual.
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