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Form 1. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey 2015 APR 30 )
Reported By EDC Territory: Residential AM 910
EDC Name: Pike County Light and Power

Reporting Period Date: First Quarter Report for 2015

[Data from EDC Residential Totals

PA PU.C
SECRETARY'S BUREAU

1. Number of Cusfomer Accounts by Service Type §54.203 (a)(2){i(i1)

Total Number of Customer Accounts Served by EGSs 2,067

[Total Number of Customer Accounts Served by EGSs & EDC 3,6?

[Percent of Customer Accounts Served by EGSs 56.3%
. ales by Service Type §54.203 (a)(2)(iii)(iv)

MWh Sales of EGSs 1,469

MWh Sales of EGSs & EDC 2,594

[Percent of MWh Sales of EGSs 56.6%

3. Total Number of EGSs Serving Customer Accounts Dy Class § 54.203 (a)(2){v)

4a.Time of Use (A refail customer account that is charged a rate that changes at different times
of the day or night, or at different times during

a 24 hour period or 7 day period but not as frequently as each hour to reflect the costs of serving
the customer during different time periods)

otal Number ot EDC TOU Customer Accounts Served by EGSS §54.203 (a)(2)(vi)

Total Number of EDC TOU Customer Accounts Served by EGoS & EDC § 54.203 (a)(2)(vi)

[Percent of EDC TOU Customer Accounts Served by EGSs %
ales: Time of Use Customer Accounts §54.203 (a)(2)(viii){ix)

MWh Sales of EGSS

MWh Sales of EGSs & EDC

[Percent of MWh Sales of EGSs %

[5a Number of Customer Accounts on Hourly/Real Time Priced Service §54.203 (a)(2)(x){xi)

[Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSS

Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs & EDC

Percent of EDC Hourlylﬁleal Time Priced Customer Accounts Served by EGSs %

55. MW Sales: Hourly/Real Time Priced Customer Accounts §54.203 (a)(2)(xif){xii]

MWh Sales of EGSS

MWh Sales of EGSs & EDC

[Percent of MWh Sales of EGSs %




Form 2a. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Si
Reported By EDC Territory Without Rate Caps: Default Service Classifications--Non-Residential

Reporting Period Date: First Quarter Report for 2015

Data from EDC Smail Large “Total
Non-Res Non-Res Non-Res

7 Number of Customer Accounts By Service Type §54.203 (a)(2)(i)(i})

Total Number of Customer Accounts Served by EGSs 485 3 488

Total Number of Customer Accounts Served by EGSs & EDC 959 7 966

[Percent of Customer Accounts Served by EGSs 50.6% 42.9% 50.5%
ales by Service Type §54.203 (a}{2){ii){iv)

MWh Sales of EGSs 1,492 439 1,931

MWh Sales of EGSs & EDC 2,727 1,000 3,727 |

Percent of MWh Sales of EGSs 54.7% 43.9% 51.8%

otal Number 0 S oerving Customer Accounts by Llass § 54.203 (aj(2)(v) |

4a. Time of Use (A retail customer account that is charged a rate that changes at
different times of the day or night, or at different times

during a 24 hour period or 7 day period but not as frequently as each hour to reflact the
costs of serving the customer during different time periods)

Total Number of EDUC TOU Customer Accounts Served by EGSs §54.203 (a)(2)(vi)

Total Number of EDC TOU Customer Accounts Served by EGSs & EDC § 54.203
{a)2)(vii)

|Percent of EDC TOU Customer Accounts Served by EGSs

sales: Time of Use Customer Accounts §54.203 (a){2)(vii{ix)

MWh Sales of EGSs

MWh Sales of EGSs & EDC

Percent of MWh Sales of EGSs

a Number of Customer Accounts on Hourly/Real Time Priced Service §54.203 203 (a)(2)(x)(xi)

Total Number of EDC Hourlleeai Time Prlced Customer Accounts Served by EGSS |

Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs & EDC

[Percent of EDC Hourly/Real Time Priced Gustomer Accounts Served by EGSs |

ales: Hourly/RKeal Time Friced Customer Accounts §54.203 (a)(2)(xii)(xii])

MWh Sales of EGSs

MWh Sales of EGSs & EDG

Percent of MWh Sales of EGSs
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Form 2a Attachment

Classification Criteria for Inclusion in Classification: Usage Level, Etc.

1. Small Non-Residential Small Commercial & Industrial General Service - Secondary Service and Municipal/Private Lighting

2. Medium Non-Residential

3. Larg_;g Non-Residential Large Commercial/Industrial - F—’rimary Service
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