Richard G. Webster, Jr.
Vice President
Regulatory Policy and Strategy

Telephone 215.841.4000 ext 5777
Fax 215.841.6208
www.peco.com

An Exelon Company

dick webster@peco-energy.com
PECO
2301 Market Street, S15
Philadelphia, PA 19103

July 31, 2014

BY FEDERAL EXPRESS

Rosemary Chiavetta, Secretary
Pennsylvania Public Utility Commission
Commonwealth Keystone Building

400 North Street

Harrisburg, PA 17120

Re: PUC Docket No. L-00070184
Rulemaking Re Retail Electricity Choice Sales Activity Reports at
52 Pa. Code Chapter 54

Dear Secretary Chiavetta:

In accordance with Retail Electricity Choice Sales Activity Report Regulations at 52 Pa.
Code Chapter 54, enclosed is PECO’s 2014 Quarterly Retail Electricity Choice Sales Report
for the period ending June 30, 2014.

Because portions of the report contain sensitive and proprietary information, PECO is filing
two versions of the report, one public and one proprietary. PECO requests that the
proprietary report, which has been separated and clearly marked with a “Confidential”

header on each page, be kept confidential, pursuant to the Commission Order of April 23,
2009.

If you have any questions regarding this matter, please call me at 215-841-5777.

Sincerely,
& &JM

Enclosures

SAN/mec



Form 1. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey

Reported By EDC Territory: Residential

EDC Name:PECO Energy
Reporting Period Date Q2 2014
_mﬂuw from EDC Residential Totals
y Service Type §54.203 (a)(2)(i)(ii)
Total Number of Customer Accounts Served by EGSs 457571
Total Number of Customer Accounts Served by EGSs & EDC 1428546
Percent of Customer Accounts Served by EGSs 32%
ales Dy service Iype §54.203 (a)(2)(iii)(iv)
Th Sales of EGSs 977584
MWh Sales of EGSs & EDC 2760224
[Percent of MWh Sales of EGSs 35%
y Class §54.203 (a)(2)(v) 77

[4a.Time of Use (A retail customer account that is charged a rate that changes at different times of

the day or night, or at different times during

a 24 hour period or 7 day period but not as frequently as each hour to reflect the costs of serving the customer Q:EG different time periods)

otal Number o ustomer Accounts Served by S §54.203 (a)(2)(vi) 0
54.203 (a)(2)(vii) 0
[Percent of EDC TOU Customer Accounts Served by EGSs 0%
g&mm. Time of Use Customer ACCOUNTS §54.203 (a)(2){viil)(ix)
_<_<<: Sales of momm 0
MWh Sales of EGSs & EDC 0
[Percent of MWh Sales of EGSs 0%
a Number of Customer Accounts on Hourly/Rea ervice §54.203 (a)(2)(x)(xi)
._.oﬂm_ Number of m_uo Ioc:ﬁmmm_ A._Bm _uzoma Customer Accounts Served u< EGSs 0
.ﬁoﬁm_ Number of EDC _._ocq_ﬁmmm_ ._._Bm Priced Customer Accounts Served ed by "EGSs & EDC 0
[Percent of EDC Io:ziﬂmm. Time Priced Customer Accounts Served by EGSs 0%
ourty/Hea ustomer Accounts §54.203 (a)(2)(xii)(xiii)
_<_<<: Sales of EGSs 0
MWh Sales of EGSs & EDC 0
Percent of MWh Sales of EGSs 0%
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Form 2a Attachment

Classification Criteria for Inclusion in Classification: Usage Level, Etc.

1. Small Non-Residential _,mm_mﬁmqma demand < 100 KW, GS non-demand metered, _._mz_:m

2. Medium Non-Residential |100 KW <= qmm_mﬁmqma demand < 500 KW

3. Large Non-Residential registered demand >= 500 KW, rate class EP
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Form 2a. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey

Reported By EDC Territory Without Rate Caps: Default Service Classifications--Non-Residential

Reporting Period Date Q2 2014

Data from EDC Small Medium Large Total
Non-Res Non-Res Non-Res | Non-Res
y Service Type §54.203 (a)(2)(i)(ii)
qoﬂm_ Number of Customer Accounts Served ﬂmwm ~ 75749] 5130 1756 82635
.qoﬂm_ Number of Customer Accounts mw_,<ma by EGSs & EDC 156973 6461 1863 165297
[Percent of Customer Accounts Served by EGSs 48% 79% 94% 50%
ales Dy Service Iype §54.203 (a)(2)(iii)(iv)
_s<<_,_ Sales of EGSs 737928 935801 3610586] 5284315
MWh Sales of EGSs & EDC 1177457 1092111 3704905§ 5974473
[Percent of MWh Sales of EGSs 63% 86% 97% 88%

y Class §54.203 (a)(2)(v)

4a. Time of Use (A retail customer account that is charged a rate that changes at different times of the day or night, or at different times
during a 24 hour period or 7 day period but not as frequently as each hour to reflect the costs of mm:\.:b the customer n:::n different time periods)

86|

otal Number o ustomer Accounts Served by S §54.203 (a)(2)(vi) 0 0 0 0

54.203 (a)(2)(vii) 0 0 0 0

[Percent of EDC TOU Customer Accounts Served by EGSs 0% 0% 0% 0%
[4b. MWh Sales: Time of Use Customer ACCoOUnts §54.203 (a)(2)(vii)(ix)

MWh Sales of EGSs 0 0 0 0

MWh Sales of EGSs & EDC 0 0 0 0

[Percent of MWh Sales of EGSs 0% 0% 0% 0%

ervice §54.203 (a)(2)(x)(xi)

406_ Number of mUO Iocq_immm_ q_am Priced Customer Accounts Served c< EGSs 0 0 1756 1756

._.oﬂm_ Number of EDC Ioc_,_<\mmm_ Time Priced Customer Accounts Served c< EGSs & EDC 0 0 1863 1863

[Percent of EDC Io:_._<\mmm_ "Time Priced Customer Accounts Served by EGSs 0% 0% 94% 94%

ourty/Kea ustomer Accounts §54.203 (a)(2)(xii)(xiii)

_sSE Sales of momm 0 0] 3610586] 3610586

MWh Sales of EGSs & EDC 0 0] 3704905§ 3704905

[Percent of MWh Sales of EGSs 0% 0% 97% 97%
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