‘, Duquesne Light 411 Scventh Avenue, MD 15-5

Our Energy...Your Power Pittsburgh, PA 15219
Telephone: 412-393-3662
Vernon J. Edwards ' Fax: 412-393-5687
Manager, Regulatory Affairs vedwards@duglight.com
CONFIDENTIAL
October 30, 2013 RECEIVED
Ms. Rosemary Chiavetta, Secretary
Pennsylvania Public Utility Commission 0CT 30 2013
P.O. Box 3265

. : . PAPUBLIC UT
Harrisburg, Pennsylvania 17105-3265 {-060 70)8Y SECRETA{ELT; gggﬂé"lAISSION

Re:  Duquesne Light Company
Retail Electnicity Choice Activity Report-3rd Quarter 2013

Dear Secretary Chiavetta:

Enclosed for filing is Duquesne Light Company’s “Retail Electricity Choice Activity Report™.
Please note that Form 3 of this Report is marked “CONFIDENTIAL?” as it contains EGS specific
information, as of the end of this reporting period. Thus, Form 3 has been placed in a separate

envelope and should not be released to the public.

If you have any questions regarding the information contained in this filing, pleasc contact me at
412-393-3662 or vedwards@duglight.com.

Sincerely,

U L B,

Vernon J. Edwards
Manager, Regulatory Affairs

Enclosurcs

Cc: Chuck Covage (via email)
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Form 1. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC) Survey

Reported By EDC Territory: Residential
EDC Name: Duquesne Light Company
Reporting Period Date: 2013 QTR 3 - Jul thru Sep

DataifromEDC- i . R

_Residential' Totals

7 Number of Customer ACcounts by Service Type §54.203 @i

Total Number of Customer Accounts Served by EGSs 232,083
Total Number of Customer Accounts Served by EGSs & EDC 525,824
Percent of Customer Accounts Served by EGSs 44.14%
[2- WWhS3IEs By Service 1ype §54.203 (aya)mia)_____ — -~
[MWh Sales of EGSS 578,640
MWh Sales of EGSs & EDC 1,160,403
Percent of MWh Sales of EGSs 49.87%
3. Total Number of EGSs Serving Cusiomer Accounts by Class § 54.203 (a)(2)(v) 49

4a:Time of Use (A retall customer account that is charged 3 raté that changes at different times of the day or night, or at difféerent times during
a 24 hiour period or 7.day period but not as frequently,as each hour to reflect the costs of serving the customer during diffefent time periods)

otal Number o ustorner Accounts Served by S §54.203 {a){2){vi) 0
Total Number of EDC TOU Customer Accounts Served by EGSs & EDC § 54.202 (a)(2)(vii) 0
Percent of EDC TOU Customer Accounts Served by EGSs 0.00%
db: IWh Sales: Time of Use Customer AcCounts §54.203 faj2livin)(ix) — i
MWh Sales of EGSs 0
MWh Sales of EGSs & EDC 0
Perceni of MWh Sales of EGSs 0.00%
Ba Number of Customer Accounts on'Hourly/Real Time Priced Service §54,208 (2] . ' -
Total Number of EDG Hourly/Real Time Priced Customer Accounts Served by EGSS 0
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs & EDC 0
Percent of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 0.00%
ab: MWh Sales:‘Hourly/Real Time Friced Customer ACCOUNts. §54.203 (ajf2)(xiifxiii) _ ~ T
MWh Sales of EGSs 0
MWh Sales of EGSs & EDC 0
Percent of MWh Sales of EGSs 0.00%

RECEIVED

0CT 302013

PA PUBLIC UTILITY COMMISSION
SECRETARY'S BUREAU



Form 2. Pennsylvania Retail Electricity Choice Activity Report: Electric Distribution Company (EDC} Survey
Reported By EDC Territory Without Rate Caps: Default Service Classifications--Non-Residential

EDC Name: Duquesne Light Company
Reporting Period Date: 2013 QTR 3 - Jul thru Sep

'I' Small | 'Medium | Large ' ‘Total
; Non-Res | NoA:Res Non-Res . Non-Res.
Customer Accounts by Service ype?§54 203 {a)(2}0: j S o T -
Total Number of Customer Accounts Served by EGSs 20,920 6,667 842 28,429
Total Number of Customer Accounts Served by EGSs & EDC 50,490 10,531 903 61,924
Percent of Customer Accounts Served by EGSs 41.43% | 63.31% | 93.24% 45.91%
Z.-'_'erl_ Sales by Service Type §54.203 (a)(2)@i{iv)_ L . ] = B I il ] . T
MWh Sales of EGSs 97 517 | 490,082 | 1,695,866 | 2,283,445
MwWh Sales of EGSs & EDC 198,810 | 667,377 | 1,738,047 | 2,604,234
Percent of MWh Sales of EGSs 49.05% 73.43% | 97.57% 87.68%
.':‘r Total N’umF r of EGSs Serwng Cusfomer Accounts by CIass §54203 (a)rz)(v)—“' o] 56 | 50 | 23 |
4a. Time of Use (A retail customier account that is charged a rate that changes at different times of the day or riight, or at differénit times B -
during a 24 hour, period or, 7 day, period but not as frequiently as.each'hour to reflect the costs of serwng the customer, d’unng different time periods)
Tolal Number of EDC TOU Customer Accounts Served by EGSS §54,203 fajf2)ivi) 0
"Total Number of EDC TOU Customer Accounts Served by EGas & EDL § 54.203 (a)i2)vii) 0
Percent of EDC TOU Customer Accounts Served by EGSs 0.00% 0.00% 0.00% 0.00%
(5. MWh-Sales: lime of Use Cusiomer ACCOUNES §54.203 (a}{2Hvilpieg) T _ _ ] B C
MWh Sales of EGSS 0
[MWh Sales of EGSs & EDC 0
Percent of MWh Sales of EGSs 0.00% 0.00% 0.00% 0.00%
sa:Number of-Customer Accountsion Hourly/Real-Time Rriced:Service §54.203 (aj2)(x)ixi) = _ o R
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 0 0 842 842
Total Number of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs & EDC 0 0 903 903
Percent of EDC Hourly/Real Time Priced Customer Accounts Served by EGSs 0.00% 0.00% 93.24% 93.24%
ab: MWh'Sales: Hourly/Real 1ime Priced;Customer ACCOUILS_§54.203 (a)(2itxli(xiii)_ Do o .
MWh Sales of EGSs 0 0 K 695,866 | 1,695,866
MWh Sales of EGSs & EDC 0 0 1,738,047 | 1,738,047
Percent of MWh Sales of EGSs 0.00% | 0.00% | 97.57% | 97.57% |




Form 2 Attachment
CIassSificationt B| Criteria for Inclusion,in Classification: Usage Level, Et¢. .

1. Small Non-Residential Small commercial and industrial customers with maximum registered peak metered demands of less than 25 kW,

2. Medium Non-Residential |Medium commercial and industrial customers with maximum registered peak metered demands of25 kW or greater and less than 300 kv,

3. Large Non-Residential Large commercial and industrial customers with maximum registered peak metered demands of 300 kW or greater.




UPS CampusShip: Shipment Label Page 1 of |

UPS CampusShip: View/Print Label

1.

Ensure there are no other shipping or tracking labels attached to your package. Select the
Print button on the print dialog box that appears. Note: If your browser does not support this function
select Print from the File menu to print the label.

2. Fold the printed sheet containing the label at the line so that the entire shipping label is visible.
Place the label on a single side of the package and cover it completely with clear plastic
shipping tape. Do not cover any seams or closures on the package with the label. Place the
label in a UPS Shipping Pouch. If you do not have a pouch, affix the folded label using clear plastic
shipping tape over the entire label.

3. GETTING YOUR SHIPMENT TO UPS
UPS locations include the UPS Store®, UPS drop boxes, UPS customer centers, authorized
retail outlets and UPS drivers.

Schedule a same day or future day Pickup to have a UPS driver pickup all your CampusShip
packages.
Hand the package to any UPS driver in your area.
Take your package to any lacation of The UPS Store®, UPS Drop Box, UPS Customer Center, UPS
Alliances (Office Depot® or Staples®) or Authorized Shipping Cutlet near you. ltems sent via UPS
Return Services(SM) (including via Ground) are also accepted at Drop Boxes. To find the location
nearest you, please visit the Resources area of CampusShip and select UPS Locations.
Customers with a Daily Pickup
Your driver will pickup your shipment(s} as usual.
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