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’n tegrys . Integrys Energy Services, Inc.

Suite 3300
energy services 500 West Madison Street
Chicago, IL 60661

www.integrysenergy.com

April 20, 2011 RECEIVED

Secretary of the Commission APR 20 7201
Pennsylvania Public Utility Commission

Commonwealth Keystone Building PA PUBLIC UTILITY COMMISSION
400 North Street SECRETARY’S BUREAU

Harrisburg, PA 17120

RE: Pennsylvania Retail Choice Activity Report for Calendar Year 2010 and Revised Report
for Calendar Year 2009 for Iniegrys Energy Services, Inc. (License No. A-110110)

Dear Secretary of the Commission: l._“ OOO7O ‘ 8 L\'\

Enclosed are one original and two copies of the Pennsylvania Retail Choice Activity Report
- Residential and Pennsylvania Retail Choice Activity Report - Commercial and Industrial
for Calendar Year 2010 as well as a revised Pennsylvania Retail Choice Activity Report -
Commercial and Industrial for Calendar Year 2009 for Integrys Energy Services, Inc.
(“Integrys™) (License No. A-110110). While completing the 2010 reports, we discovered that
for 2009 we accidentally used the peak load contribution method discussed in the proposed
rulemaking instead of using usage on a volumetric basis. As we served zero residential
customers in 2009, we are submitting only a revised commercial and industrial report for
calendar year 2009 which follows the same method of calculation as the calendar vear 2010
report by using usage on a volumetric basis. Integrys sent an email to Chuck Coverage of the
Bureau of CEEP on April 20, 2011 with this information as well.

If you have any questions, please contact me at 312-681-1855 or at
AKlavitereintegrysenergy.com.

Kind regards,

(nyy (L

Amy Klaviter
Regulatory Compliance Analyst



Form 4. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey
Reported on a Statewide Basis: Residential

EGS Name: Integrys Energy Services, Inc

Reporting Period Date: Calendar Year 2010

Conﬁdentia!

[Data from EGS I . Residential Totals. _
T. Total Number of Customer Accounts Berved §54.203 (a)(4)(:) B - 3
2. Number of Customer Accounts- Flat Rate™ §54.203 (a)(4)(ii) 3
3. Number of Customer Accounts- Seasonal Rates” §54.203 (a){4){ii) 0
Seasonal, rates différ in summer/non-surimef: . L . R L L

7. Number of Customer Accounts- Time of Use Rates” §54.203 (a)(4)(w) 1 0
A retail customer account thatis.charged a rate that changes af différent times:of the day,of night; oF at différefit imés diririg a 24 hour periad.or 7 day period Bit riot &g ' '
fréquiently as eaghhour to reflect the costs.of seiving the customét during differeént time pefiods. R L
5. Number of Customer Accounts-Hybrid Rate Schedule®§54.203 (a)(4)(v) ] 0
Included any priciig arrangerent which incorporates houifly ratés and:block rates. ~ SR e
[6. Number of Customer Accounts-Other Categories™ ) 0

{Do notihclude Cuslomiers,in #2-5 or #8.) Please. Specify;

7a. Number of Customer Accounts in #2-6 on 1 year Tixed ferm contract §54. 703 (a)(4)(w) 0
7b. Number of Custciier Aécounts in #2-6 on 2 year fixed term contract 1
[7c. Number of Customer Accounts in #2-6 on 3 year fixed term contract 0
8. Number of Customer Accounts- Hourly/Real Time Rates™ §54.203 (a){4)(xi) 0

Includes$:any pricing arrafigemenit based on hdurty of dally enérgy pricés.. Exarmple: LMPbased rate Or raté bas

$ed,on prior-day announced' price:

Ba. Number of Cusfomer Accounts-Mandatory GCurtailable §54.203 (a){4)(viii) — — 0
9b. Number of Customer Accounts-Voluntary Curtailable §54.203 (a)(4j(ix) 0
10. Number of Customer Accounts- Green Power §54,203 (a)(4)(vii) 0

ram—

-iéqqijgmenls fof retail power. Products offered to;customer when customer requests specialized:service.

umber of Customer Accounts-Suppher Billing §54.203 (a){4)(x) — I 1
Incliges all.clistomers,who-are not billed by the:utility, for the supplieh's services..Includes customers:billgd: by aihilling;service:other than the.utility. e
12. Number of Customer Accounts- Auto Payment §54.203 (a){4)(x) - | 0
Iricludes ‘customers.indicated:in.#11 who,are billed avtomatically on credit cards orotier.automatic,paymenit arangement. (ke bankitransfer) . .. __
T3. Number of Customer Accounts- Budget Billing §54.203 (a){4)(x) [ - - 0

* Do Not Include A Customer Under More Than 1 Rate Schedule in #2-6 & 8.
Note: Items # 7a,b,c-- Number of fixed term customer accounts by length of the original primary contract, specifying length in number of years.
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Form 5. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey
Reported on a Statewide Basis: Small, Medium & Large Non-Residential Classifications
EGS Name: Integrys Energy Services, Inc.

Reporting Period Date: Calendar Year 2010

Data from EGS: Conf“ idential . . L ) . Small | TMedidm | Large . Total
o —_____|Non-Resiaential |Non-Residential| Non-Residential|______
1. Total Number of Customer Accounts Served §54.203 (a)(4)(i) 252 38 4 294
2. Number of Customer Accounts- Flat Rate™ §54.203 (aj(4)ii) 200 33 2 235
5. Number of Customer Accounts- seasonal Rates §54.203 (a}(4)(iii} 4] 0 0 o
Segsonal rates differ in summer/non:summer., e e e L L
4. Number of Customer Accounts- Time of Use Rales® §54.203 @@ ] o o 0] 0
A retdil Customer account that is charged a rate that changes at different times.of. the day or-fight; or at different fmes during;a 24ihour period.or 7 day period’ but:not &s
frequently .as each: hour to refiect the césis of serving the éustomer durihg différent:time. penodé e = L . L o ~
5. Number of Customer Accounts-Hybrid Rate Schedule §54.203 (a)(4)(v) | o - 1] 1] 2
includes' afiy pricing arrangement which incorporates hourly rates and block rates: T L .
6. Number of Customer Accounts-Other Categorles — | 0 0] | 0
{Do 7ot include Customérs In #2:5 or #8: :):Pleasé Specify: ) e B L __ o
7a.Number of Customer Accounts in #2-6 on 1 year fixed term contract 31 3 2 36
7b.Number of Customer Accounts in #2-6 on 2 year fixed term contract 20 0 0 20
7¢,Number of Customer Accounts in #2-6 on 3 year fixed term contract 18 ) 9 0 27
8 .Number of Customer Accounts- Hourly/Real Time Rates™g54.203 (a)(4)(xi) 52 4 il 57
Includes:any pricing arrangement:based on hourly of.daily energy prices: Exampte: LMP basédiraté or rate based on prioriday,anndunced:price: L _
9a. Number of Customer Accounts-Mandatory Curtallable §54.203 (a){4)(vii} 0 B 0 0 0
9b. Number of Custemer Accounts-Voluntary Curtailable §54.203 (a)(4)(ix) 0 0 §] 0
[10. Number of Customer Accounts- Green Power §54.203 (a)(4}(vii) 0 0 0 0
Defined;as electfic supply that has béen promoted.as having greatér, than requiréd refigwabié €ontdrtid exceeds existing: mfnlmum refiewable, conlent '
requireim ents for retail power. Rioducts offered © customier when customer requésts specializéd Service: R e e
11. Number of Customer Accounts-Supplier Billing §54.203 (a)(4}(x) _r 153 22| 4] 179
li'@uﬁé_s‘z:i_l! customers who are.riot billed:by the utility for the suppliér's sefvices. Ingludss custormers billediby aibiling:sevice otherthanithendtiity. . . . ___
umber of Customer Accounts- Auto Payment §54.203 (a)(4)(x) | 2%] . 0] 0] 29
frcliideg:customers indicated in #11; who.are: bllledsautomatlcally onicréditcards or other automatic payment arrangemenit:.(ife. bank transfer) e e s e
T3. Number of Customer ACGounts: Budget Billing §54.203 (a)(4)(x) = BB 0] 0] ) 0] 0

* Do Not Include A Customer Under More Than 1 Rate Schedule in #2-6 & 8,
Note: tems # 7a,b,c-- Number of fixed term customer accounts by length of the original primary contract, specifying length in number of years.
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Form 5. Pennsylvania Retail Electricity Choice Activity Report: Electric Generation Supplier (EGS) Survey
Reported on a Statewide Basis: Small, Medium & Large Non-Residential Classifications

EGS Name: Integrys Energy Services, Inc.
Reportmg Period Date: Calendar Year 2009

Data from EGS: Confidential . [ Sman___ |__Mediom ] Large | Jotal ]
N I Non-Residential |Non:Residential | Non-Residential o
T Tofal Number of Customer Accounts Served §54 703 (a)(d)(t) 53 11 4 68
2. Number of Customer Accounts- Flat Rate™ §54.203 (aj(4)(i7) 46 10 3 h9
3. Number of Gustomer Accounts. Seasonal Rates” §54 203 (a)(4)(m) 0 0 0 0
Seasonal ratesdiffer in.summet/non-sumimer. . , C L . N T .
4. Number of Customer Accounts- Time of Use Rates™ §54.203 (a)(4)(iv) | 0] 0] QI 0
A retail customer agcount that is.charged a fate'that changes at differeni times of the day.or night, oF at différent tiniés duringa 24 hour period.or 7 day period butngtas™ .
frequently as éach hour ig reflect thie costs of seriing 1hé customer during different time periods. L D o SN —
5. Number of Customer Accounts-Hybrid Rate Schedule®§54.203 (a)(4jfv) | 1 o] 1] 2
Incliides any pricihg arranderent which ifcorpofates holrly rates and block rdtes, ) N S _ . e
6. Number of Customer Accounts-Other Categorres 1 0 0] 0] O-
(Do not’ |nclude Customers in.#2-5 or #8.) Please Specify: ’ I L ,_= . e e
7a.Number of Customer Accounts in #2-6 on 1 year fixed term contract 4 1 1 6
[7b.Number of Customer Accounts in #2-6 on 2 year fixed term contract 22 4 1 27
7¢c.Number of Customer Accounts in #2-6 on 3 year fixed term contract 3 0 0 3
B3 Number of Customer Accounts- Hourly/Real Time Rates*§54.203 (a)(4)(xi) 6 1 0 7
Includes,_any pricing arrangement based ain,iourly or daily eriergy prices. Examiple: LMP based Fale-or rate based, o prior:day 20nounced pice.. . =
9a. Number of Customer Accounts-Mandatory Curtailable §54.203 (a)(@)(viii) 0 0 0 0
[9b. Number of Customer Accounts-Voluntary Curiallable §54.203 (a){4)(ix) 0 0 0 0
[T0. Number of Customer Accounts- Green Power §54.203 (a){4){vii) 0 0 0] 0
Defified &s electric-supply that has beéd pioimoted ds havingigreatér than feguired rénewable content & éxceeds-existing minimim renewable content
requirgimients.for fetail power. Products offered to customer when customer requests specialized service; PR (RO oo oo o oo
[TT. Number of Customer Accounts-Supplier Billing §54.203 (3)(4)(x) 53 1 1] 4] 68
Inchides all customers who are not billed by the,utility for the supplier's services, Includes customers-bilied by.a bifling:st serwce otfier.than the'ulility. _ R e :
12. Number of Customer Accounts- Auto Payment §54.203 (a)(4)(x) | 27[- 0| 0] 27
Includes customers indicated.in #11 who dre.billed. automatically'on credit cards;or other.automatic payment. arrangement J[i:e. bank fransfer) TR o o
‘ umber of Customer Accounts- Budget Billing §54.203 (a)(4}(x) | 0] 5|_ 0] 0

* Do Not Include A Customer Under More Than 1 Rate Schedule in #2-6 & 8.

Note: ltems # 7a,b,c-- Number of fixed term customer accounts by length of the original primary contract, specifying length in number of years.
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UPS Internet Shipping: Shipment Label Page | of |

UPS Internet Shipping: View/Print Label

1. Print the label{s): Select the Print button on the print dialog box that appears. Note: If your
browser does not support this function select Print from the File menu to print the label.

2. Fold the printed Iabel at the solid line below. Place the label in a URPS Shipping Pouch. If
you do not have a pouch, affix the folded label using clear plastic shipping tape over the entire
label.

3. GETTING YOUR SHIPMENT TO UPS
Customers without a Daily Pickup
Schedule a same day or future day Pickup to have a UPS driver pickup all of your Internet
Shipping packages.
Hand the package to any UPS driver in your area.
Take your package to any location of The UPS Store®, UPS Drop Box, UPS Customer Center,
UPS Alliances (Office Depot® or Staples®) or Authorized Shipping Outlet near you. ltems sent
via UPS Return ServicesSM (including via Ground) are also accepted at Drop Boxes.
To find the location nearest you, piease visit the 'Find Locations' Quick link at ups.com.

Customers with a Daily Pickup
Your driver will pickup your shipment(s) as usual.

FOLD HERE
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https://www.ups.com/uis/create? ActionOriginPair=print  Receipt&POPUP_LEVEL=1&... 4/20/2011



