Pennsylvania Office of Consumer Advocate – Programs Recommended under Commission Docket No. M-00061984

Residential High-Efficiency Gas Heating Program

Summary

Type of Program: Gas.  Residential.   HV AC.
Goal: Promote the purchase and installation of high efficiency gas heating equipment.

Program Sponsor: Gas utilities in Maine, Massachusetts and New Hampshire

Program Design

This program is offered by the gas utilities that are a part of GasNetworks; a collaborative effort of gas utilities in New Hampshire, Maine and Massachusetts.  (The primary gas company in Rhode Island is planning to join GasNetworks soon.)  The program goals include, but are not limited to, the following:

· Increasing market sector awareness of high-efficiency gas heating equipment.

· Increasing market sector awareness of efficiency enhancements and maintenance to gas heating equipment.

· Providing product training and program training to trade allies such as plumbing and heating contractors.

· Increasing customer knowledge of where to obtain high-efficiency heating products.

· Examining new or underutilized energy efficient heating technologies for potential residential program development 

· Monitoring customer perception of the performance and reliability of high efficiency gas heating equipment and the savings achieved.

Marketing and Delivery of Program

The program is promoted through a variety of means including, but not limited to, direct mail campaigns, bill inserts, trade ally events, and contractor job site visits.  Program brochures, builder packets and incentive applications are the primary marketing material utilized.  The program is promoted through the local utilities’ websites, where consumers and contractors have the opportunity to download program incentive applications and learn about program announcements, updates or changes.

Overall, a strong emphasis is placed on working with builders and contractors who install gas-heating equipment.  Target markets for the program include both new construction and retrofit projects.  The retrofit market is seen as the primary driver of high-efficiency forced hot water and steam heating system opportunities, whereas the new construction market is seen as the primary driver for high-efficiency furnaces.
Efficiency Measures and Customer Incentives

The incentive is available to residential heating customers (builders and/or homeowners) worth up to $800, depending upon the type of heating equipment installed.  This incentive level is in accordance with the GasNetworks incentive levels offered throughout New Hampshire, Massachusetts and Maine.  Subject to cost-effectiveness, other heating related measures will also be incorporated in the incentive portfolio.  

The incentive encourages customers to choose a high-efficiency model by influencing a consumer in two ways: bringing attention and perceived value to the high-efficiency equipment as an option, as well as offsetting a portion of the higher initial purchase cost of a high-efficiency model compared to a standard-efficiency model.  

In September of each year, GasNetworks typically makes changes to the incentive levels of the High-Efficiency Heating Program in conjunction with the members of the GasNetworks collaborative.  Factors taken into account include market penetration information, changes in incremental costs of high-efficiency equipment, and current program year participation and budget levels.  See the table below for a listing of eligible equipment and the current incentive levels.

Table.  Residential High-Efficiency Heating Program Incentives

	Furnaces (forced hot air)
	AFUE* 90% or greater
	$100 incentive

	Furnaces (forced hot air with ECM)
	AFUE* 92% or greater
	$400 incentive

	Boilers (forced hot water)
	AFUE* 85% or greater
	$500 incentive

	Boilers (forced hot water)
	AFUE* 90% or greater
	$800 incentive

	Boilers (steam with electronic ignition)
	AFUE* 82% or greater
	$200 incentive


� 	Much of this description was taken from the Direct Testimony of Bruce Johnson on behalf of National Grid, in Docket No. 3790, before the Rhode Island Public Utilities Commission, December 1, 2006.  Much of the text was taken from this source word-for-word.





