Pennsylvania Office of Consumer Advocate – Programs Recommended under Commission Docket No. M-00061984

Low-Income Multi-Family Program

Type of Program: Electric.  Gas.  Existing homes.  Multi-family.  Home performance.  Lighting.  Appliances.
Goal: Provide energy audits, efficient water heating, and efficient lighting, for low-income consumers

Program Sponsor:  Electric utilities in Massachusetts
Program Design

This program addresses all low-income customers living in multi-family housing, which is defined as including more than four dwelling units.  The program will be made available to all customers that are eligible for the Low-Income Single Family program.

The program includes an energy audit with a “one-stop shopping” approach, including direct installation of low-cost measures addressing primarily the lighting and water heating end-uses.  During the audit process, technicians will identify the need for additional services such as space heating measures or refrigerator replacements.  Customers will also be provided with education materials providing advice on how to reduce electric bills through more efficient practices.  

Marketing and Delivery of Program

This program should be marketed through the same channels as the Low-Income Single Family program.  However, this program should include an emphasis on working through Housing Authorities and other public agencies that manage large, multi-family, low-income housing developments.

Addressing Households Using Electricity and Natural Gas

The OCA urges the Commission to consider explicit integration of electric and gas measures.  In may parts of the Commonwealth, consumers are customers of both gas and electric utilities.  Many, significant savings opportunities will be missed if either the gas utility or the electric utility provide demand response, efficiency and education without treating the needs related to the other utility’s service.  The OCA provides an abbreviated presentation of some gas-related proposals where these are essentially duplicated by our proposals related to electric programs. 
Efficiency Measures and Customer Incentives

This program offers participants site visit diagnostics, customer education, disaggregation of the customer’s electricity bill, analysis of high-use appliances, and installation of efficiency measures.  The package of measures also includes compact fluorescent light bulbs, hot water flow restrictors, pipe insulation and water heating tank wraps as applicable, replacement of existing refrigerators where applicable, and replacement of electrically-heated water beds with standard mattresses.  

The space heating component of this program will provide weatherization measures such as air sealing, insulation, thermostat controls, interior storm windows, and pipe and hot water tank wraps.  

Public Housing Authorities, building owners, and managers of properties serving low-income families will be provided with educational materials offering advice on how to improve electricity efficiency and reduce operating costs through energy management and maintenance practices.  

All materials and measures will be provided at no cost to the program participant.  Where applicable, building owners (or tenants) will also be informed about any other relevant measures offered to customers through the Residential ENERGY STAR Products and Services Program.

Recent Program Performance

This program has been in operation since 1998.

The performance results in Massachusetts for the calendar year 2005 are summarized below.

	
	Massachusetts Electric
	NSTAR Electric
	Western Mass. Electric

	Program Budget ($/year)
	3,619,063
	870,410
	NA

	Benefit-Cost Ratio
	4.5
	1.4
	NA

	Net Benefits (million present value $)
	13.0
	0.3
	NA

	Cost of Saved Electricity ($/lifetime MWh)
	38.7
	61.5
	NA


Note that this program achieves fossil-fuel efficiency savings as well as electric, and thus the cost of saved electricity (in $/lifetime MWh) does not capture all the energy benefits. Also note that, while this program does not offer as many quantifiable benefits as some other programs, it should be given relatively high priority because it serves those customers most in need of reducing energy bills, and it helps to promote equity across customer types.

