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I agree with the decision of the majority in all respects except for two issues. 

First, with respect to funding I would have preferred that the Statewide Consumer Education Campaign (Campaign) be initiated by the Commission pursuant to its powers found elsewhere in the Public Utility Code.  The relevant provisions include: Chapter 28 of the Public Utility Code generally (including Section 2807 (d)(2) in particular), Section 1319 and Section 1505 (b).  The majority decision announces the Commission’s intention to seek approval for funding from the Governor and the General Assembly as part of the Commission’s next budget request.  The majority simply introduces an unnecessary step in the process given the authority currently available to the Commission.  

Consumer education is one of the key tools that must be used as we attempt to mitigate potential future significant increases in electricity prices.  A lack of consumer education led to an uproar from consumers and legislators in Maryland.  Headlines screamed that consumers were caught off guard by higher electric prices when rate caps expired.  We must not allow that to happen in Pennsylvania.  We must begin a concerted consumer education campaign sooner rather than later.  Educating consumers empowers them to make their own decisions effecting energy consumption.  We must begin to provide consumers with these tools today.  Education will prepare them for any price increases no matter the size.
I would have had the $5 million Campaign funded by order of the Commission and collected from the Electric Distribution Companies (EDCs).  This level is quite reasonable as the record shows proposals to spend as much as $24 million on consumer education.  This funding would have represented the initial budget for the Campaign, and be collected prior to its implementation. EDCs would recover the costs of this assessment via a surcharge or other mechanism identified by the EDCs in their consumer-education plans.  The apportionment of this assessment among EDCs and customer classes would have been determined by the Commission after it reviewed the recommendations of the Council for Utility Choice (CUC) regarding the scope of the Campaign.

Second, I believe that it would have been prudent to reactivate the Council for Utility Choice to implement a statewide consumer education campaign.  It has a proven track record.  The CUC has been an invaluable resource in implementing consumer choice in Pennsylvania, and has demonstrated its ability to take on new tasks in response to changes in wholesale markets and regulatory requirements.  The CUC could work collaboratively with interested stakeholders in preparing a statewide consumer education strategy to be submitted to the Commission for review.

I dissent regarding the issues discussed above; in all other respects I support the majority’s decision.
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