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The $1 Energy Fund is responding to the Investigation Order issued by the Pennsylvania Public Utility Commission on Policies to Mitigate Potential Electricity Price Increases. $1 Energy Fund will comment specifically on Consumer Education and Conservation. 
My name is Cindy Datig, and I have held the position of Executive Director of the $1 Energy Fund (DEF) for the past 20 years. The $1 Energy Fund is a nonprofit organization based in Western Pennsylvania. Our service territory includes 66 counties in Pennsylvania. In addition, DEF provides services in New Jersey. DEF has been committed to working on behalf of low-income families and individuals in the State and nationally to ensure safe and adequate utility service for the over 23 years.

As Executive Director of DEF, I serve on the LIHEAP Advisory Council, the PUC Advisory Council, the Pennsylvania Energy Assistance and Weatherization Coalition and the Weatherization Council for the Pennsylvania Department of Community and Economic Development. I am the Chairperson of the National Low-Income Energy Consortium.

There are currently 15 participating gas, electric, and water utility companies in partnership with DEF. DEF  provides CAP administration, utility education, workforce development, payment counseling and the hardship fund. The added partnership of over 160 community based organizations throughout Pennsylvania enhancing our delivery of services.

$1 Energy Fund has been providing consumer education services on behalf of First Energy for the past 8 years. Previously $1 Energy Fund provided electric choice education in partnership with Allegheny Power and the Pennsylvania Council for Utility Choice and in the State of Maryland.

We would like to applaud the efforts of First Energy as they have continued to provide their customers with education opportunities. DEF currently employs 5 educators located strategically throughout the company’s service territory. The comments I am providing include feedback on this matter from DEF’s five Energy Educators who see on a first hand basis the needs and concerns of consumers. DEF Educators have reached over 600,000 individuals and 335 community based organization staff within the service territory of First Energy. Through the training of the Community based organizations an additional 323,325 individuals have received energy education.
Consumer Education about Electricity Price Increases
Each electric utility company in Pennsylvania has specific messages that need to be conveyed to their customers. One size does not fit all. I am proposing each electric company design a consumer education program to meet the needs of all their customers. The program information should be company specific and include the following:

· How to read my electric bill.
· Universal Service Programs information which include eligibility guidelines and where and how to apply.

· How and when to make a payment arrangement.
· What is a medical certification and how to apply.
· How can I prepare for higher electric costs?
· What is a budget arrangement and is it good for me?

· How can I lower electricity usage?

· What are some no cost tips for usage reduction?

· What are more costly efforts I can make in my house to reduce usage?

· What is an alternative energy source? What are the pros and cons?

· Incorporating a message to explain rate increases and establish customers’ trust.

Suggestions for Reaching the Consumers.
I do not agree with mass media efforts or publishing a brochure on a State level to reach consumers. In the past eight years of providing utility education DEF has learned how to involve the hard to reach population, what works and what does not work, and how to craft the message. I offer the following suggestions:

· Adjust the message based on your audience. Again one message does not fit all and I provide this example:

Senior populations are often turned off by mention of alternative energy sources. However, if you are presenting to a group of college student’s alternative energy sources are extremely interesting.

· Bring the message to the consumers. Identify existing events and meetings to reach out to different audiences.

· Present conservation techniques in a lively, fun and interactive session. The audience will remember.

· Reach out to all income groups not just low-income. Adapt the delivery of the message to the audience. 

· Use plain understandable language. Do not be overly technical and avoid acronyms and legalese.
· Distribute conservation brochures to the masses within a utility companies service territory. Consider distribution of cleverly designed and attractive brochures through grocery stores and or food banks.

· Partner with Community Based Organizations, weatherization providers (for profit and nonprofit) in the community, and public officials.

· Extend your outreach activities to include the Department of Education, Teachers Union by providing “Train the Trainer” opportunities.

· Reach out to children through our schools.

· Create multi lingual messages-both written and presented based on the region’s demographics.

What should be in the message?
· Adapt the message to fit the audience.

· How to face the reality that higher electric rates are coming-prepare now.

· Increase the trust between the electric utility and the consumer.

· Conservation-start with the no cost, go to low cost and depending on the audience present high cost efforts. Include demonstrations.
· Be specific about what help is available for the electric utility company serving your audience.

· Use terms your audience understands. (plain language)
· Create the message in cooperation with the utility company.

· Utilize a neutral party to deliver the message such as a respected community based organization. 
· Depending on the time of the year incorporate the utility companies Heat Wave Emergency procedure.

· Reducing demand during peak usage periods. 

· Ratepayers need to continue to be responsible for payments regardless of rates.

· Incorporate rights and responsibilities of a utility customer.

· Explain the role of the Public Utility Commission.

Measuring the Education Results
DEF strongly advises the Commission ensure there are methods in place to evaluate the effectiveness of the education efforts.
· Goals and benchmarks along with a timeline should be established.

· A tracking system should be in place that will accurately report program activities. 

· Establish a standardized reporting system.

· Identify a statewide coordinator to ensure all counties are receiving information.

· Provide opportunities to share best practices among the education providers.
The $1 Energy Fund thanks the Commission for staying ahead of the impact of the expiration of rate caps and the effect this will have on all Pennsylvania consumers. Consumer education will play a crucial role in the near future and allow all consumers to have the tools and information in place in order to make educated decisions about their electric usage. I commend the Commission’s forward thinking about consumer education and conservation.

Thank you for the opportunity to comment and I look forward to working with the Commission to address this most important issue.  
